
WHY SHOULD A MASTERS HANDBALL TEAM HAVE ACTIVE SOCIAL MEDIA?

Having an active presence on social media allows a team and its community to stay
informed about their own activities and those of other teams, as well as creating
opportunities to attract sponsors and promote them.
Here are 10 key tips to gain followers on Instagram or Facebook for a Masters Handball
team:

1. Optimized Profile

Team logo
Team name, gender category, city, and country flag
Contact email
Bio text with a motivational phrase or a clear call to action
The first three pinned posts can feature the team
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This Social Media Manual has been created to support Masters handball clubs in the
effective management of their digital presence. Its goal is to provide clear guidelines,
practical recommendations, and strategic criteria to help teams communicate their
identity, values, and sporting activity in a consistent and engaging way.

An active and well-managed social media presence strengthens the sense of community,
increases visibility, attracts new supporters and sponsors, and helps showcase the
passion and commitment of Masters handball both on and off the court.

This manual serves as a practical reference to ensure coherent, sustainable, and
impactful communication across all digital platforms.
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2. Consistent, High-Quality Content

Create a weekly content calendar with at least three posts (reels/stories):
One about training
One about the weekend match
One fun post with a sense of humor related to handball

Stories should be posted almost daily
Use high-quality photos and videos, well edited, following a defined visual identity for
your team
Add a branded footer/banner with the team logo and key information on photos or
videos

3. Community Interaction

Reply to comments
Like and comment on other users’ posts to build relationships

4. Strategic Hashtags

Use relevant and specific hashtags, not generic ones, to increase visibility
It is currently recommended to use only a few (3–5) highly relevant hashtags to improve
SEO

5. Posting Times

Review your analytics
Post when your audience is most active to maximize reach
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6. Use of Stories and Reels

These are key formats for discovery and engagement; use them creatively and highlight
the best Stories
Share image stories from training days
Create match posters for league games played during the weekend
Share posters for upcoming tournaments, inviting collaboration with the organizing club

7. Collaborations

Involve your team: everyone should have an Instagram and/or Facebook account to
repost, comment on, and share team content
Partner with other teams or events such as tournaments to reach new audiences

8. Cross-Promotion

Share your Instagram profile on other social networks such as Facebook; it’s easy to
link them and Facebook is currently very active for Masters handball teams
Create a website with general information and a news blog to share on your social
media channels

9. Calls to Action (CTAs)

Encourage followers to interact (comment, save, share) and to follow you
Run giveaways related to handball (team jersey, ball, etc.), where the condition is that
the new follower tags in a comment the person who motivated them to follow you
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10. Consistency and Patience

Post regularly photos and videos from training sessions, including challenges
If you play competitive matches or tournaments, create special posts with videos and
interviews
Understand that growth is a gradual process, not an instant one
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